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2. Human Rights and Labor Treatment
The audit of performance related to human rights under good practices shows that the Company put in
place communication channels in protecting human rights, promoting diversity and accepting differences.

Respect for Human Rights

The Company places high priority on compliance with laws and respect for human rights by
issuing code of conduct against violation of human rights given that they are basic rights that represent
equality and equity both for dignity and rights. Policies on discrimination against race, religion, gender and
physical ability are also in place. This is evident from the equality in hiring and recruitment the Company is
practicing. Additionally, the Company fosters awareness of rights and social mindset of being responsible
for other people and the society. The Company also stated vendor selection criteria to systematically
screen vendors with accountability according to international human rights principles.

Fair Treatment of Labor

Employee Treatment for Occupational Health and Safety

The Company values all employees and believes that “employees” are the most important resource that
drives the organization toward sustainable development and success. Therefore, the Company offered
employee welfare and benefits that are higher than legal requirements as listed below

1) The Company provides an annual health check-up for all employees with multiple programs suitable
for employees at different ages. Also, health check-up services are brought to the office of the Com-
pany to accommodate employees. In addition, employees are entitled to other welfare and benefits
such as medical welfare, group life and accident insurance. During 2020, the Company additionally
offered COVID-19 insurance due to the pandemic. Besides, there are other financial aids provided for
employees (e.g. funeral aids in case of death of employees and their close relatives including father,
mother, child or legal spouse). Vaccination is also available for employees free of charge.

2) With regard to occupational health and safety in workplace, the Company ensures that working
environment is safe for employees’ lives and assets. Additional accident insurance is offered to
teams operating under risks. Annual training on fire drills is conducted regularly as well as training
courses related to operations in order to equip employees with practical knowledge and skills; for
example, high work curriculum and hot work curriculum. Moreover, the Company made sure that
safety equipment was in good shape to prevent danger from work and arranges 5S activity to keep
the workplace safe, hygienic and suitable for functional requirements of each unit. During 2020, the
Company prepared COVID-19 protection packs which include masks, hand sanitizers and gloves for
employees to help prevent coronavirus infection. Disinfectant spraying was carried out on a weekly
basis so that employees stay safe and healthy under the COVID-19 situation especially in case of
traveling for work. In 2020, the Company had no record of serious accident, death, severe injury or
COVID-19 case for its employees.

3) The Company encourages employees to take care of their health by arranging spaces for exercises
and sports as well as providing sport equipment for employees at 1st Floor, Building 2 of the Com-
pany'’s office. In 2020, the Company organized a physical fitness test with fithess experts assessing
physical strength of employees and directly sharing health knowledge with them.

4) The Company promotes long-term financial planning for employees through knowledge-sharing
on investment, finance, tax management and saving for the future especially investment with tax
benefits such as long term equity fund (LTF) and retirement mutual fund (RMF) to help employees
achieve financial stability and freedom after retirement
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5) The Company supports organization-wide learning and human capital development through effective
human resource management system from recruitment, employee development, fair compensation
to proper welfare and benefits with the purpose to elevate level of professionalism, improve work
systems and create innovations in the organization. Career advancement and employee participation
are fostered to enhance quality of life for better physical and mental health of employees. The Com-
pany also regularly organizes recreational activities on an annual basis which contribute to higher
work efficiency and effectiveness. Last but not least, the Company encourages its employees to get
involved in activities with direct and indirect social benefits.

As the Company highly regards employees as its most valuable asset, engagement survey is conducted
twice a year and the results are analyzed and considered to prepare improvement plans to continuously
enhance employee happiness and work conditions. Overall engagement survey result in 2020 was 83%
which is slightly higher than the previous year and in accordance with the target of not below 80%. This
shows that welfare and work conditions of the Company meet the needs of employees and allow em-
ployees to work happily together.

3. Development of environmentally-friendly products and responsibility in
providing advertising media services
The Company places importance on assessment of risks, environmental impacts and safety for all
business processes including efficient use of resources and energy conservation according to interna-
tional standards. Furthermore, the Company consistently organizes campaigns and activities to foster
mindset of environmental conservation as well as responsible resource and energy consumption for
employees. It is a responsibility of all employees to look after the Company’s assets that they are in
charge of to ensure that those assets are not depreciated, lost or wasted. Employees must also utilize
all other resources of the Company efficiently. The Company issued management guidelines that
emphasize necessity-based energy consumption to reduce waste of resources. The Company
continuously carries out various projects including
1. Management of advertising media production resources for optimal benefits
To manage resources for maximum benefits, the Company developed materials used to manufacture
serie posters (vinyl) by recycling waste materials from vinyl as well as stickers used for advertising
media on air-conditioned buses and adapting to add value and conserve the environment.
- Under COVID-19 outbreak in 2020, the Company distributed “Smiley Bags” to affected people
in various communities in collaboration with alliances and volunteers. Over 30,000 smiley bags
with necessary supplies were delivered to more than 83 communities, households and locations
across Bangkok and other provinces to alleviate their hardship and boost their morale to help
them get through the crisis together.
- Inaddition, the Company offered its advertising media as platforms for public service announce-
ments during the COVID-19 pandemic including news and infection situation and latest information
to educate people to be ready to handle the coronavirus spread. Moreover, the Company teamed
up with the Thai Red Cross Society to encourage people to donate blood during blood shortage
crisis with insufficient blood supplies to be distributed for hospitals across the country.
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